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1. ARE YOU A GIRL OR A BOY?




2. WHAT IS YOUR AGE?
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3. IFI HAD A SMALL BUSINESS, SHOULD |
PROMOTE IT?




4. WHICH IS THE CORRECT DEFINITION?
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5. HOW DOES ADVERTISING INFLUENCE
BUSINESS?
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MORE
POPULAR




6. DOES ADVERTISING IN MASSMEDIA
INFLUENCE PEOPLE?
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7. WHAT KINDS OF ADVERTISING DO YOU

KNOW?
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8. WHAT ARE POSITIVE EFFECTS OF
ADVERTISING?
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7. WHAT ARE NEGATIVE EFFECTS OF
ADVERTISING?
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TWISTING
BAD THE COMPETITOR

EFFECT WAGIN WARS

ON
CHILDREN =




10. DOES YOUR FAMILY BUY GOODS
THAT ARE BEING ADVERTISED?
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SOMETIMES - 27/(64%)



11. DOES ADVERTISING HELP YOU TO
CHOOSE APPROPRIATE EDUCATION?




12. DOES ADVERTISING INFLUENCE YOUR
CHOICE?
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THANK YOU FOR YOUR
ATTENTION !
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